Q1

Q2

Q3

Q5

Q6

Q7

Write short notes on any three of
a) DAGMAR Model

Ty

¢) Role and netions _ .
d)Budgeting Process of Advertising paign

UNIT

Explain the classification of advcrgp, based on target audience with ,_
contemporary examples. (10} 48

OR
Examine the role of different tions and agencies in fostering
ethical standards in advertising i in India. :
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Elucidate the elements of an Advertising Copy. Develop a print
advertisement for a lifestyle brand.

UNIT-10
What are the different types of Advertising agencies in India and how do 3
their organisational structures differ from each other? . (18) - =S
OR o
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contribute to a successful pitch? How important is it to thoroughly
understand the target audience and tailor the message accordingly at '
the plannmg stage of a pitch?
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What are the various media measurement tools available in the 1

advertising, and how do they assist marketers in assessing

effectiveness and impact of their advertising campaigns? (
OR

Develop an Advertising campaign for ‘Beti Bachao, Beti Padhao.’
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